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~ CONG NGHIEP VAN HOA O VIET NAM:
TU E DE KHAI NIEM PEN LAC QUAN XU THE

Truong Van Minh”

Tém tat: “Céng nghiép van héa” vira la mét khai niém trong khoa hoc vira 1a mét khu vuc sén xuét
trong nén kinh té. Trén thé gi6i ciing nhw tai Viét Nam, qua céac giai doan khac nhau, néi ham cda khai
niém nay ciing ¢é nhiéu thay déi va bé sung ddn dén cach hiéu ciing khac nhau, ttr e dé cho t6i dén nhan
mét cach lac quan. Bai viét nay sé ban vé cac giai doan xuét hién cda khai niém “céng nghiép vén hoéa” tai
Viét Nam, qua dé cho thdy thai do déi v6i nhiing nganh san xuét ra san phdm va djch vu cé néi dung vén
héa va ham luong sang tao dang duoc coi la miii nhon cda nhiéu nén kinh té trén thé gidi hién nay.

Tw khbda: Cong nghiép van hoa, céng nghiép sang tao, van hoéa dai ching.

Trwong Van Minh: Cultural industry in Vietnam: from pessimism in definition to optimism of
the trend

“Cultural industry” is a concept in the academic literature and at the same time is an economic sector.
The connotation of this concept in Vietham and in the world have been changed and added over the time,
which results in difference in understanding and reception from the pessimism to optimism. This article
analyses the stages of the emergence of "cultural industry" in Vietnam, thereby showing the attitudes
towards the industry producing cultural products and services with culture and creativity content which is
seen as the key sector in many economies in the world at present.
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